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Best Practices on 

How & Why All Companies, Brands and Non-Profits 
Should Be Engaging With Customers and Fans 

Through Facebook



Welcome!

Two ways to ask questions:

1. Twitter: Go to Tweetchat.com, enter the room #Womma and direct 
questions to @ theKbuzz (or use #womma as a hashtag)

2. Post questions in the webinar ñQuestionò bar

And nowéitôs time for PRIZES!



About theKbuzz
- Company was formed when its founders 
were married on a ballfield, in a sponsored 
wedding that garnered $100,000 in 
sponsorships and $20,000 for charityï
attracting national and international press.

- Social Media and Word of Mouth Firm 
dedicated to authentically amplifying the 
conversation around our clients. 

- Provide strategy and execution for clients 
entering the social media space

- Winner, 2008 WOMMIE, from the Word of 
Mouth Marketing Association

-As of 5/20 have built and/or managed 100+ 
Facebook Public Profiles



ɆEmail and Text Messaging data source 2008 MRI
ɆGoogle data source to ComScore
ɆSocial media data source 2008 Cone Institute Study

The Shocking Truth
As many people use social media as use email!

This number will only grow!



In September 2008, a study on social media was 
completed by The Cone Institute. It found:

ï 184,000,000 Americans use social media.

ï 93% of those Americans believe that companies 
should have a presence on those social mediums

ï 85% believe that companies should not only be 
present, but should regularly interact with their 
customers on social media.



What this means for 
youé

Word of Mouth will always be the best form of 
advertising for your organization.

Friends will always take advice from friendsé


